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Wine revolution

Brave new world

Anew generation ofwine
producers is raising the bar
ontaste and quality, cheers
Antoine Lewis.

eseent and sparklmg, the
narket in Indiais fush with
i I":I."L\']:IH?I!'HI"IF. "'l‘-
anvonewho's attended a |JZ:1II4‘-=1"-.
reatzurant lunchor the opening
of anartexhibition will have

o, there’s plenty of red,

vl bubbly getting drunk

all over

Manv of the new wines come
from obd wineries, while someare
imports. But it is the steady entry
of new Indian wineries that is

attracting the most attention
While Chétteau Indage, Grover's
and Sula, the Big Three from the
first generation of wine prodocers,
Il acoount for nearly 90 per cend
of local wine sold in India, the
market 1= inaswirl, Seven new

wineries were launched last vear
andd another A0 areexpected o
openover the next twoor three

YEArs.

en this new generationof
eproducers, three already
stand out for the exceptuonally
highquality of their products
Revetlo, Indus Wines and Chéitean
i, totie of whom hive been on
ket for maore than three

1 ,are being acclaimed as the
rising starsof Indian wine

i £ I.!I'I."'.'i.i’fill'l'l'l'.ll."lﬂ.

of paramount

. aotmething the new

win

'.:'I'Il"l-..
producers areespecially awareof
“Winedrimkersirea lot more
koowledgeable s a e amoum
of interest fram groups like clubs
ieg and even the meds
has developed around wine
the kst five vears,” said Ranjit
i rman of Chitean d'Ori,
s¢ procducts appeared on the
s entlier this year, “People
aretherefore simply demand
bBetter wine.” While consumers
ol beable to explam what
ikeor dislike in theright
ey thiey can definitely
[ ferences belween two
typesof wine made from the same
varietal, pomtz ot Yatin Patil, the
director of Reveilo, which begamto
sell it products in 2006, Andthis
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isastrueof farmersin Nasik as il
1% of consumers inbigcaites,” he
sxiiel.

Toensure that Chatesm d Ori's
Bordeauy-style wines wereof the
best quality, Dhuru imported all
the vines for his red wines from
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the prestigious First Growth
vinevards in Bordeaus, which
produce the highest-quality wine
Despite having superior vines, he
waited foralmost eight vears till
the vines were sufficiently mature
and he was satisfied with the

%

quuatlity of the grapes before
prochicing his first wines

Like Chitenn d O, Reveiloand
Inchins Winnes also believe that vou
cammot makea good wine, no
it ter how much vou trv to
rectify the shortcomings i the
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winery, uriless vou have the best
raw haterials, However, this does
ot nieamn that the prodoction
facifities are not important, which
= why Reveilohas patate of the
art winery and bott ling facility,
sl Patil. "Xot only is

LT WITETY

that are necessary toproduce
winesala high guality. Withwine
grapes felching nearlv Rz 40a kg
compured toBs 5 per kg for table
grapes, farmers try o ma ximise
vields, refusing o prime their
vines, As aresult, the flavours
are not concentrated i the

temperature prape and the wines
comtrolledd bt srodluced from them
S0 1% thrl Exp!?” pld\ I are watery. The r.LLgh
warchouse,” gpnhi“‘ﬂ' 6551 RKabir's wineis

he said. "We wmvﬂ*‘"m money Wines - oeoduced from
arealso the s ﬁ““‘g Mﬂ in “ﬂml grapes groswn by
st mithe whh;'lﬂ‘i wa:u!- contract rmers, he
mchstry to ""ﬁ wartd T Ed'“"'mn, fn;:s maintzained

oW "n‘ljﬂ?"n Gﬂﬂln@w rigorousennliol over
wmperature Hyalf thedr vinevards, Asa

controlled trucks.”
hee zqicd, More
mpaortantly, Patiladded that
while many other wineries follow
protocols [rom winemakers
sittingabroad, his winemaker
1“:I'ill L] |2 1\ iI]I.“'I NI EEI COMmces
down from ltaly every twomonths
and 1% preseit during mest of the
critical stages

Revetlomakes the most
cxpensive wines in [ndia, Nomeof
it privducts sell for less than Ks
00, while its exchisive Reserve
rang s priced between Bs 1000
amd B= 1,200, That's hecavse
Reveiloisa boutioue winery that
mtkesonly nsmall |,J1|;:||I:':1_l.' of
winie bt of the best quality, Patil
saitl, “When our stocks of wine pot
o, we don 't oy prapes and pust
ke sy wine becinse there i o
demamd,” hesand,

Thoush it would appear tha
this reew ke of high-cquality
winemakers form India's second-
generationof producers, they're
actually the third wiave, said
Abhijit Kabir, Partner
IHrector of lndus
Wines, Fifty wineries
were set up alter the
Maharashirn
EOVETTITERT
paasseec] the Girape
Processing
Indusiry Policy
i 2001,
approxmmately
5ol which were
oorriel by
farmers. Though
they prodhuced
good wines, they
Beked any market ing
skills and the wines
amiply disappeared off the
ki

Today, many of these farmers
COrinIIE to 210w Witke grapes on
comtract for larger wineries
but notallare willing 1o

result, hiscnsp

squvigon llanc has
received muchacclaimand is
compared Lnnurrlhh torepntable
internationi] sauvienon blancs,
His gravity flow winery in
Lggaitpurd Hills, built over several
h.'\t]xw[hrﬂmup[ 5 farll I1l||:|.:|:..1|]',
into the fermentimg tamlks 2
winemoves gently from
fermenters toaging barrels, = the
only ane of ita kind in Inciaand
possibly Asin The gravily fow
processensuresa more delicate
pressang and avoids the use of
purnps that could damagre the
wine.

Rabir chose the pilot and co-
pilot of his venture as carefully as
he chose hig cquipment,
*Auvsrralian vitieulturist Richard
Sman s amoags thie best in the
world and s considered oneof the
15 most nfluential people  inthe

Label for three Nowolferings from fidus,

metintain the strict standards. Revedoand Chateay o O

Down the hatch

Importer Vishal Kadakia, who
runs Wine Park, discusses the
path of India’s wine hoom,

What drew you into the wine
import business?

["ve always been passionate aboul
tasting a voriety of winds and this
Brow even mane while woarking in the
R&D department of a plastic
company in Boston for aight years. In
20051 returned to join my family's
piastic manufacturing business,
However afier struggling to fimd many
of my favournite wines and discovering
a gencral interest inwine, | decided
1o atan importing wines in 20086, So
wiile my core business is plastic
mianufacturning. my wine import
business, bom out of the need (o
drink the winegs | loved, has grown
quite substantially,

What role have wine imports
played in the Indian wine
boom?

Vs been a collective effon of local
wine makers. importers and hotels,
Al this poarit, the wine ndusiey s
mone ke a community, Importars
definitely brought in margquee brands
and also gaee wine-making counthes
mofge Conviction 1o promate
themseives. This has lad 1o a repular
calendar of tasting evenis. Imporfers
have struck a good balance between
Imiketing and education o push
I wine portfalio mnd (1S worked
wizll 30 far. I remains important
though that mporers constantly
reiew local consumer Lrends rather
than intemational ones when they
consider whch wine to import

What are these trends that
yvou refer to?

Surprisingly. Indians are drinking
micare: reecd wine than white, perhaps
becauso red wing is thi stemotype,
Redwine, however, has tannins
which can ovenshelm now drinkers,
While wines, by comparison, bra
easer {0 drink, Rosewines, at least
importad ones, have nol sokd that
much. C“'I a monrg F]n!ﬂ[l'.'l;" P, W
has gone from being the butt of jokes
toadink to whigh even baditional
wihisky drinkors are switching,
Angther important trend is that
Indians ard bagdhining to drink mone
wiine at home and nolt just in hotols
and restaurants. Blasham

Mo e

w |m‘::|du'~1r=,. hesaid, "My wine
ntaker John Worontschak 1sa
globally renowned wine maker”
Mumbeai has in nosmall
measure contributed o providing
fertile conditions for new
wimeries aned new wines
Mumbai notonly consumes
o ted0percent of all wine
in Il bt ds s lso the
coumtry s secomd
Inighest-growinge
market, after Pone,
While wine drinkingr is
rising i 25 pereent a
Vear seriss the
courntey, Mumlai is
drimbking 40 per cent
thone wine each vear
(Prmedesrs sre glugsing
down 52 per cent more
winecach year, siid
Dhuru), In Mumbai, asin
orther Indian cities, the
comsumera pashing the growth
are largely voungstors, suggests
Yijayan Gangadharan, the food
and beverage divector at the Hyatt
Regrency, “Inmy expericnce,
customers in the 20-30age group

arethe ones whoare most
interested inwine,” e waid
T heseare the guys whoare
travelling, want totry wineand
lesrnas much as they can.”
Asaresult standalone
Feslaur = acrn=s lh:~;-.|:n'r1'|.|||;|
areakEo increasingly serving
wine. Put they could be doing a lot
more to promote the drink
Instead, many enter into Cokoe-
Popsi-atvleesclusive deals with
oneof the larger producers m
exchange for winesat severely
discounted prices, Bmiting the
cholees available toconsumers,
Nonetheless, the wine mcustry
isexpectedto expend ina
predictalale boom-and-bist
ot are, witha ot more wine
froam a larmer mumber of wineries
11 the near futore, The acreage
umdler wine grape cultivation in
Maharashtraalone has bien
doubling every year since 266
and new wineries are being setup
i Barnataka, M and even Delhi
Last fimancial vear, the wine
industry grew by 32.8 per cent in
Maharashtranlone.
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Shopforadrop

Rack to the foture

Bhisham Mansukhanivisits
the city"s newlook,
temperature-controlled wine
boutiques.

For many decades, tipplers had no
choice but to pick up their wine
from “wineshoy " the it seliand
~:-nh:1||-|; a|||| itsand beers than
bottbes of wine, Most of these
storgsatnck winesm

constant

exposure to heat
andloften
sunlizhi, B

Wiy, frrerede Bnieanrdy

Expert] vick

m-e’h
Ihe}lﬁﬂ-‘ 3-5-!.9-9‘1' "-:IE:
Ee‘ﬁammeﬁ?'dﬁ{mgn

Vall stocks wisses fromt drieisd N glaly
"store-mestore outlets.

Sante, one of the more recent
chainsof thissort, already has six
onutlets m Mumba, fourof which
e slan L'1 i" e ‘il"ll: r‘| AR AN ! wWohl'e
store-in-store sechions, The
Walkeshwar Ridee Rosd outlet
fecls likea boutique store for art
deco furnitare, Wine racks, on
which wines are placed
Porizomtalily and vertically, extenc

across the central wall,
zepreEited Into
international and
Indhanwine
sechions. Labels
facked o the
racks contain
information

AR is ot it e

th has ) wmﬂ_mgwwngmg Ifl:i:-li:.l.ﬁ 1._:.1, W .
changed over the LS r:ILH Lstng notes,
Lixst 18 moniths, " an DR I"hve shop manager
now tha cuﬂ;;mpnw o hamd for

&1 1}:-|.1n1<11k1 sl
e lonwed 1o sell wine and

bevr, s licene s -|1'II M”I-'l'..[
:!!I“"'t"l'lll.?|5'||1'1"1:'I.':'..d'lh;'{'“
subestantinlly reduced, Now we
have .'L-'Tm.‘.'in mumber of
.ﬁllm e wine shops that offera
v of Indianand mternational
s, slockimg bottles of wini
ar sidle, i fempernlure
u-m--IInI~| ickaway from
e sun. Some supermarkets have
alzoset up dedicated wine
sections, known m the tradeas

b

asaistanee should
customers need help

locating aparticular lnbel or
sugrestions, There'sa kot to pick
for the budget-consclous, starting
withamere Bz I00fora Toml
E;I:tt':u:ul':h 5 0
Fiz -
offer a three [IRI fent IL]IhL [ili I.”
bottles,

Globus Wines, another gr
chainof “walk-n wine boutigques”,
has takens a pointec iy different
APPEACH h. Currently ithasoutlets
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in Infinity Mall (Andheri) and
Thiskur Mall (Dahisar) with more

SI0Te-1

Star Bazars. Globus displayvs its
botthes hovizomally (exactly like
shoes in i shoeshoplas well nson

conventional racks. The wines are

e country- ""'-'ennff the
staff imreazonably well-informed
Thier port (oo imcludes over 400
:i|'::|':!"|-'.|il:ll:lil.l‘-'-'i:'ll.'.‘i_l."h'l.'li]:I.
dlividiod between the New and Old
World, with prices ranging from
Re200 10 K= 20,000,
stageering ancd at some point ||u
nssistant’s help s needed, ifonly
o locate a desired kabel or wine
gpecific region,

Ik a

Walled up Sanle lus

n-store outhets opening at all

Thevarietyis

i BRE RN (P P

Dennestic wine munker Chatesu
Inchitze-vamed IN on Annie Besant
Roadisa e it winge 1»-;1 e
irt the samie building s vy
wine bar, Currently only L|.
Inclagee winesareaviilahle inits
domesticsection, LikeSanteé
mternationalzelection alao
cemsciously addresses the price-
sensitive drinker though ves will
(el select premimm baels like Pal
Roger champagmi.

Shoprite in Mulond hasa range
that is comprehensively
representative md the stormge

standords are impressive, with

alne |-'I "E”Ilh wine stored on

fral rarielals



it superiarkets wis 1 new trend
but it canght on fo an extent that in
hindsight, 1wonly seemsobyvions,”
sand Conam Desouz,whohandles
Shoprites Beers & Wines section,
“Waomen go there regulariv. Once
they put wane on their grocery list,
it gmves wante A new context.”

At Namre's Basket on
DBhulabhai Desai Road, the store:
m-store concept is taken to the
Iuxnrious extreme The mid-seed
gourmet store. which retails
evieryt hnge from frut (o ladian
cheeses, has a bazement cellar that
resemblesa privateciub. A
reception desk donblesasa
tasting spot Sill and sparkling
winesare stocked separately and
orpranized by colourand coumtry,
There'sa plushcouch imo
which prospectivebuverscan
sink as the restdent manager
enfightens them about Chilean
cpuaffand some vintage Bordeaux.
Entry-level Indian winesaren't
available as the manager said they
clicl st 1msakece 18 st the selection
panel, Starting at Rs 750, the
mternationa] gection, which
inchudes mid-level wines, is more
accommodating, s champagne
andsparkling wine section

Globus Wines [ Niemiher
200 Dnfiniti Mall, Second Floor
Crale Nrmber 3, Linds Road,
Anellreri (W),

Alsoat Star Bazaar, Thakur
Shopping Mall, near Dalisar
Choek Nk, Mire Blavander
Hphieay, Mira Road,

And at Harko Supermarke!.
Hiranandam Gardens, Cenfral
Awearie, Poreai, (Hotline for all
He otitliels 2032500050,
Nature's Basket Shop No S0,
Warld Trade Contee, Cuffe
Parade (221 5-2006),

Adsoaf Tirupalt Apertments,
Shop No. &, Bhidablai Desar
Howd, opposite Mahalaksi
Temple (2352.6773),

INAnnie Beasant Rood, Worli
{54 739).

Santé 10, Kidee Kowad, next fo
Cafe Ridge, Mafabar Hill (2368
4128,

Also al Shop No T Saliina
Apartwents, Palt Mala Road,
Basndrae (2640-2126),

Awnd af Big Bazaar, Phoenix
Mills Compoed, Senpatind Bapat
Marg, Laveer Pavel (666267 1.3).
Shoprite Hyper Normal Lifesivie

The Prince's
favourite fettuccine

W you are what vou @it then
Chef Massimiliano Orlag s
for the

pechaps responsible

success of hall  of BEurope's
beautiful people. Come partake
of his truly wspired, wholly

mspinng csine.

smahoreptiilic,

[}]f‘:’u’(-_‘

nchudes the famons Dom

Perignonat Rs 16,000, (G804 1)

Mall, LBS Mavg Muinend (W)

= Pall il Towridd Hotel. 14 Union Pak iKnae (W), Mumibae 57 Tel: 2605 B228 » Maipom Race
Couree Gate Mo B, ¥ Khade Mag Mumsai 34 Tl J0B39545% » waw oliebaand@dcher com

cPAUSCE

‘ life can wait
|

oday Wines are everywhere.. you see them o
I the fanciest storcs . and you also see them at an
evemng {tiendly get wgether. OF course, we
are not vel bke the French where wine is an
indispensable drink being cheaper than water ! For
[ Iniansat 15 fast gammg populaniy and the increased
production and siles vouching for it (2007 sawa 37 %
growth and 115 expected 1o triple within the next three
years) Aleading winemaker on his recent visit 1o India
siidd that Irdia is one of the major emerging markets
for all companies, This is peimearily due 1o a range of
| converging rends «the increasingly wealthy middle
class looking for a popular lifestvle choice, voung
adultes
sceking
healthier and
mare socally |
dcceptable
drinking
choices, a
ponernl trond
| towards more
healthy living
habits amd of

course, the boom n
casy availability, And
the good news is that
the momentum is
coming from the
locally produced !
wines and not
imported wings. More
amd more people are
drinking wine nnd jis
becommg the first
choice beverage o
women and young
adults. A huge range
of wines is available
to the consumer today
ot various price points b is also becoming a style statement with a lot of film stars endorsing it
Medinis also helping the cause whether i s for the Health conscious, the soctal networkers or the
hip-n-trendy crowd. One such new offering is "Pause™. Pause’ wines have been uniguely blended
by the expent winemakers at Pause, They have the [prgest variety in the market with Cabemet
Sauvignon, Shirxe and Zinfandel in the Red wine catepory and Sauvignon Blanc, Chenin,
Chardoanay in the White wine category . Moreover they hive Taunched their own original wines-
Indian Clissic, Indian Pearl, Indian Nectar and Ruby Red - each of these have been specially
blended to cater 1o Incdian palates and 1o go with mild to spicy food, Pause wines also own their own
vineyards in Nashik and have ticd up with a local winery to puarantee quality. Currently the wines
are promoted through their  stylish Nagship wine lounge and restaurant with the same pame-
"Pause’ at Hill Road, Bandra, Rajesh Pail, one of the key figures behind Pouse sayvs that there is
another “Pause” wine lounge schedulod 1o open Luer in the year in South Mumbai. They are already
planning to franchise the chain all over Indin oon and expeet lownges to open in ke cities by el
of this year. To increase the reach of Pause wings and make thom accessible 1o wider consumer
base, they also plan to launcl “Pause -Express ® - mini outhets the siee ofa coffee outlet selling their
brands of wine and small cats. We do hope that this trend continies and more people start shifting
from hard [rquor to the much more healthier option of wine,

Pause Restaurant Pyt Litd. 355 Hill Road. Bandra West 9987320011,

Contact: Mr. Shayi Thomas 9987810000,
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